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NAVIGATING YOUF

THE YEAR

a4

etting the pink pot of gald at

the end of the Zay aned lesbian

rainbow is smarting o look
tougher than was initislly  reporred,
Research done in 2008 showed 4.8m
South Africans were gayv or leshian and
carning the decent bucks. This marker is
called Dink = *dual income, no kids", so
there's logs ni'glp.im-.-.ﬂ'.-[;- income to -]1L'|1:|.
on cars, tech toys and trips. Top-cnd
brands were licking their lips,

All they had o do was marker
dircctly to the lesbian, gay, bisexual,
and transgender (LGBT) market, the
industry players kept reminding us,

Yer the big local  industries  are
comspicunusly absent from the party.
YWes, there are wedding shows and tour
OpCriators 'r||1||in:._-; a E'l'l':rﬁﬁ h:r rargeting
this marker directly, bur the excitement
has largely died down and the reason is
L wl osld conservatism,

“It’s a slow process to get companics to
realise the value of courting this marker,”
says Donovan Steyl, founder of Lunch
Box Media, the countrysonly advertising
sales agency  specialising in LGBT
media. “Perceptions  are lightening up,
bur it's l:.!kinj_'; plar.'l." :a|lznn.1.'|_';r there are still
a lot of misconceptions in this marker
and it’s largely because of the fear of the
unknown and i.!_{1|.l.1l'.li1L'1.'." he Vs,

“*Our core consumers are still o
comservative, iF they saw us advertising

with the gay communiry, it would reflect
negatively on our brand in their eyes.”

savs a =mall business owner.

The Gay Pages, a glossy magazine
and directory, is packed wirh ads from
international luxury brands like Porsche,
Air France and Mecer, evidently aware
of the potential spending power of the
marker.

Local companies advertising in the
Gay Pages consist largely  of  travel
destinations and beauty offerings. Ten
percent of acsthetic solutions group Skin
Renewal'’s advertising budger is spent on
the ray and lesbian market. According
to the owner, Victor Snyder, the group's
gay customer base is the highest growth
segment of their business.,

“We'lve targeted this marker since we
opened six vears ago,” says Snvder.

However, acce tntin;{ BO proporly agents
Seeff, the Pink property sector in Cape
Town is not as prominent as it used
be.

“Yes, there is a sector, as in any other
demographic group, that wams social-
specific  surroundings  and  activities,
{iu::n-:r-.illg.', in 'I.IL'.l]iI'IJ"_E with  this
demographic, there's litle difference in
its meeds in terms of accommodation,
position or pricing tequirements,” says
Seeft's lan Slot.
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